
103
FUNDAMENTALS 
OF ENTREPRE-
NEURSHIP



SCHEDULE FOR TODAY:
• 60 SECOND PITCHES
• MARKETING 101
• WORK TIME/POW’s
• JUSTIN GOES TO A 

WEDDING



60 SECOND PITCHES



WHAT DID YOU LEARN?
HOW DO YOU FEEL?

TIME MANAGEMENT



MARKETING 101



BASELINE
• Messaging Stack
• Domain landing page
• SEO/SEM
• Ads
• Social
• Customer outreach



MESSAGING
• Company name
• Tagline
• Boilerplate
• Pillars
• Features
• Call to Action (CTA)



DOMAIN
• Company name

• Tagline

• Boilerplate

• Pillars

• Features

• Call to Action (CTA)

• Social

• Demo Experience



SEO/SEM
• SEM Placed Ads

• SEO Ranking

• AD Words



SEM DETAIL
• Key Words

• CPC – Cost per click

• Daily budget

• Reach

• Cost to Acquire (Unit)

• Total Daily cost



ADS
• Facebook ads

• Acxiom, et al target customers based 
on 1000’s of points of data; lots of ad 
networks (adsense is google’s)

• Ads are usually measured in 
‘impression’ and ‘cost per click’

• http://www.allfacebook.com/cpm-vs-
cpc-2010-09



ADS 2
• IAB has control over 

standard ad units



SOCIAL
• Facebook Page

• Twitter Brand Page

• AddThis.com



CUSTOMER OUTREACH
• Acquisition
• Education
• Request

• Lists
• Campaigns
• Templates
• Landing Pages



HOMEWORK



CREATE A MARKETING KIT 
FOR YOUR IDEA
• Goal: Attract attention for ‘beta’ signups/request for more 

information
• A messaging stack, delivered through the following vehicles: 

• A landing page for downloading your app on a domain
• A social media campaign with Twitter/Facebook pages
• An SEM/Facebook Ad/Banner campaign (Pick one)
• A newsletter outreach templates 
• Post to your blog



POWS! 
WORK TIME 


