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SCHEDULE FOR TODAY:

e 60 SECOND PITCHES

 MARKETING 101

« WORK TIME/POW'’s

e JUSTIN GOES TOA
WEDDING
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60 SECOND PITCHES




HOW DO YOU FEEL?
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MARKETING 101




BASELINE

« Messaging Stack
 Domain landing page
e SEO/SEM

e AdSs

e Social

e Customer outreach
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MESSAGING

« Company name
 Tagline
 Bollerplate
 Pillars

e Features
e Call to Action (CTA)
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DOMAIN
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QEVE RNOTE

Welcome
Skitch!

Drraw attention to your
images and screenshots.

Company name
Tagline

Boilerplate

Pillars

Features

Call to Action (CTA)
Social

Demo Experience
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SEO/SEM

(N

Google
Search

Everything
Images
Maps
Videos
News
Shopping

More

Austin, TX 78701
Change location

Show search tools

*§ local vegetable delivery - Google Search | + }

X JEN IR ['] www.google.com/search?hl=endiclient=firefox-aBths=IMQ&urls=org.mozilla:en-US:official 8isa= X &ei=fICZTubZIUWM

77 - | [#8- 1ocalfood deiver

local vegetable delivery

About 26,700,000 results (010 seconds)

Produce delive! reenling.com
www._greenling.com

Greenling delivers fresh organic goodness to you. Sign up today!

Quiznos Home Delivery | DeliveryByQuiznos com
www._deliverybyquiznos com
Quiznos Brings Your Favorite Food Right To Your Doorstep. Order Now!

Farm Fresh To You
www farmfreshtoyou com/
Organic produce delivery directly to your home or office from our family farm or local
... for getting high quality food from a trusted local farm, Farm Fresh To You. ...

Farm Fresh To You - Customer Login - Contact and Directions - Home Delivery

Home Delivery - Farm Fresh To You
www.farmfreshtoyou.comvindex. php?cmd=homedelivery
Every delivery comes with 100% certified organic produce, farm news, and ...

Show more results from farmfreshtoyou_com

Greenling - Local food and Organic produce and groceries home ...
www.greenling.com/

Greenling is an award-winning home delivery senice of Organic & Local produce &
groceries. Online shopping, prices comparable to grocery stores, & free ...

organic produce delivery Portland | Organics to You | portland local ...
organicstoyou.org/

Organics to You offers Portland organic produce home delivery, we deliver portland
organic produce, organic groceries and organic gift baskets. our semvice ...

Direct Fresh Produce Delivery - LocalHarvest

www_localhanvest org/direct-fresh-produce-delivery-M23979

Jul 16, 2010 — Direct Fresh Produce Delivery is part of this network, supporting local
business while sharing with our customers the joy of eating fresh and ...

[#| Show map of 1330 East Hays Way, Boise, ID 83712

Organic Fruit and Veggie Club | Organic Produce Delivery | Organic ...

organicsny.com/
Plus, with local farms organic vegetable delivery and organic fruit delivery can be
made immediately — insuring you'll be enjoying the freshest produce possible. ...

organic. It's worth it.

Cheap Delivery

www longhorndelivery com
Austin's Favorite Restaurants
Delivered To Your Door

Local Produce Delivery
shopping.yahoo.com

Find Low Prices On All ltems
Compare Products, Prices & Stores.

The Studio Kitchen

www thestudiokitchen.com

Delicious meals, made Locally.
Delivery, Pickup or Self Assembly.
2111 Sam Bass Rd # 1600, Round Rock

Local Food Delivery

www local com
Looking For Local Food Delivery?
Find It By Location With Local.com!

Vegetarian Food
www.morningstarfarms.com

Enjoy Qur Delicious Veggie Products
& Find Vegetarian Lifestyle Tips.

See your ad here »

« SEM Placed Ads
 SEO Ranking

« AD Words
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SEM DETAIL

[

| oogle AdWords: Traffic Estimator

[+

P

- calculate ad words cost

Pll= |

LIE <3 ﬁ‘_[gougls.(om https://adwaords.google.com/o/Targeting/Explorer?_u=1000000000&_c=1000000000&ideaRequestType: 7’7 -]

Google AdWords

Home  External tools

Tools
Keyword Tool
T E

imator

Summary (per day)
Average Estimated CPC
$1.55-%1.89
Total Estimated Clicks

52.26-63.87

Total Estimated Cost

$90.00 - $110.00

What new features does the
updated Keyword Tool offer?
How do | use the Keyword Tool
to get keyword ideas?

How do | get additional keyword

ideas using categories or
related terms?

‘Why do search traffic statistics
wvary in the Keyword Tool?

Why would | add stars to search
results in the Keyword and
Placement tools?

Help Center

Search help center Go

Help -

‘Enghsh (United States)

[=] | [us Dollar (USD $)

Get traffic estimates
Word or phrase (one per line)
Local

Vegetable

Delivery

Max CPC § (required) (2
5.00

Daily budget $

Advanced Options and Filters

Estimate

Locations: United States ®  Languages: English »

[=] | Report an issue | Help | Sign in

Product survey

About this data (@

Download ~ | View as fext + ‘Sorted by Relevance - ‘ Columns. 'J_,»
Keyword Global Monthly Local Monthly E Avg. Estil Ad = ﬂ—/' Daily
Searches (2) Searches (7} sition Clicks Cost
local 83,100,000 20,400,000 $1.53 1.06 21.68 $33.09
vegetable 7,480,000 3,350,000 $0.00 0 0 $0.00
delivery 20,400,000 7,480,000 $18¢ <t 3 86691

Go to page: stmw rows: | S

DRSNS

Important Note: We cannot guarantee that these keywords will improve your campaign performance. We reserve the right to disapprove any keywords you
add. You are responsible for the keywords you select and for ensuring that your use of keywords does notviolate any applicable laws.

® 2011 Google | AdWords Home

| Editorial Guidelines | Privacy Palicy

Key Words

CPC — Cost per click
Daily budget

Reach

Cost to Acquire (Unit)

Total Daily cost
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ADS

Search Q 2. lustin Petro | Ho o Facebook ads

e — « Acxiom, et al target customers based
Reach over 750 million people where they connect and share P IR AT L

on 1000’s of points of data; lots of ad
Overview || Case Studies networks (adsense is google’s)

AL
Th

e Ads are usually measured in
‘impression’ and ‘cost per click’

=

i “on

» http://www.allfacebook.com/cpm-vs-

Reach Your Target Customers Deepen Your Relationships Control Your Budget

= Connect with more than 750 million = Promote your Facebook Page or u Set the daily budget you are CpC-ZOlO-Og
potential customers website comfortable with

= Choose your audience by location, = Use our "Like” button to increase = Adjust your daily budget at anytime
age and interests your ad's influence u Choose to pay only when people

= Test simple image and text-based = Build a community around your click (CPC) or see your ad (CPM)
ads and use what works business

Already have a Facebook Ads account? Manage your existing ads »

To learn more, visit our Guide to Facebook Ads »

Facebook © 2011 - English (US) About - Advertising - Create a Page - Developers - Careers - Privacy - Term

Maximize the value of every impression

All News

AdChoices [

Sponsored Create an Ad “AdSense has allowed

; O Narcoroma me to live the life I've
RAenalssance
E Man always dreamed of.”

Blue means go.
austincarZzgo.com

Between where you are
and where you want to

be, there's car2go. Get up to 80% off THE EXPLAINER

Register today at Adobe’ Creative Suite” 5.5 Student —

Austincar2go.com. and Teacher Editions The Explainer: Blood ¢
Eﬂﬂﬁi Reaching the threshol

Who's in charge?
RIDER DIARIES

Is intimidation in the &

A follow-up to the slee

aC4 thinktiv.




ADS 2

w - (= [
[ 5mnﬁng-toca||mdand0;gankp..x|DmB-Aduthuidehm x|+| — : - P IAB haS Control Over

LRI 3 [D www.jab.net/iab_products_and_industry_services/1421/1443/1452 Ty ][:',lv ad sizes
o Rl [>T —T
a Follow 1AB on Twitter | Calendar | Privacy Policy | Mewsletters | Site Map | Contacts | Wiki | (e
o Guidelines, Standards & Best Practices Committees & Councils Public Policy Events & Training
About the 1AB Insights & Rescarch 1ABlog IAB Videos Members m_
— . . . .
Exclusive Webinar »operative.

1

Featuring Michael Goefron, Senior Director of Ad Ops
. for Alloy Digital | October 20, 2011 @ 10 am. EDT

Home > Guidelines, Standards & Best Practices > Ad Standards & Creative Guidelines > Ad Unit Guidelines

Huke | 201 |wTweet| 252 [F7 |/ 19
Ad Standards & Creative
Guidelines . L
u Ad Uit Guidetines Ad Unit Guidelines

FETAER BEny kAl The 148 Ad Unit Guidelines are intended for marketers, agencies and media companies for use in the creating, planning,

Digital Video Ad Format. buying and selling of interactive marketing and advertising. The IAB’s Ad Sizes Working Group meets on a bi-annu:
Guidelines & Best Practices basis to review proposed new ad units and issue updated voluntary guidelines as appropriate. The process whereby these -
new units are reviewed and considered can be downloaded here.
Pop-up Guidelines.
Rich Media Creative Guidelines Publishers . ) o ‘ )
These voluntary guidelines provide a framework for advertising inventory and web page design. The goal is to reduce and
Universal Ad Package simplify the amount of work for agencies that may be faced with having to create several assets of a similar si
Contracts & Privacy d\‘ffer’a_nt publishers, e.g._}nnx‘?s, 300x100, 300x105 pixels. The re:nrﬂmendad file weights and animation lengths are
specifically for animated in-page display ads, typically using an authoring program such as Adobe Flash or appgaring as
Data Usage & Control animated GIFs. For creative guidelines for Rich Media ad formats, such as “peelbacks” and “transitionals”
Digital Platform Overviews referred to as “over-the-page” units), please see the IAB Rich Media Guidelines.
Digital Video You are encouraged to examine the standardized units and consider them for inclusion into your product offerings

Email & Lead Generation N N
L Agencies & Advertisers

Games Advertising s you expand and utilize greater creativity in your interactive messaging, these Guidelines suggest vafious units that are

1AB Compliance Seal Program being ]‘nLr?ducEd or offered by various publishers. Please consult your partners to understand their full creative
specifications.

Interactive Television

Measurement Guidelines We also encourage agencies to use the 148 Creative Spec Database as a simple, easy-to-use centrglized source of
interactive advertising creative specifications.

Mobile
N rks & Exchas Quality NOTE: All dimensions are in pixels.
Assurance Guidelines
Operational i Best
Practices -
cocial Modi Core Standard Ad Units ¢
e As of February 28, 2011
Targeting Local Markets: An
IAB Interactive Advertising Recommended
Guide sy Recommended
Terms & Conditions Initial Pl
erms Download Lg"gt:di
Fileweight (seconds)
300 x 250 IMU - (Medium Rectangle) WView MU 40k :15
180 x 150 IMU - (Rectangle) View IMU 40k 15 [-]
728 x 90 IMU - (Leaderboard) View MU a0k 115 "
= W

aC4!( thinktiv.



SOCIAL

T © -
L .
\(-/-) @ || # || B facebookcom | reps v facebogk.comy cadgo g - - ad sizes e
cebock I == ==T=E1| » Facebook Page
car2go |« ke Create a Page
CAR [e=
={c{a] E
- o Twitter Brand Page
irthdays San A
wall e * Dverpone (Top Pasts) =
Clay Cranshaw
share: [ Post [E Phota It his bithday.
wall B ey Hanoy Bethday
T Inf Wirke something....
e ‘ Kewin Cheng
AL Friend Actty | . 65 his brshdar. .
I Photes arigoe B8 =av Happy Birthday Y
op— cardge Stetart (Videa): Mobiks Frebel auf Hamburgs Straflen N
B Revews g 0t 11, 2011 5:54am Spansared Cruatu i Ad
r Questions a 5 T Rlun means go.
- [Freer———
Irringiene & Mt of sarvarad £l 2 €[ PP repitercom e coc - Pl
rovdhost T hy T 3 prsgle . g
More Vorte a .
i oo @ear2gotusin Make sharlng easy.
ffﬁg carie v cardgo Lyon & car2go Austin i Adout @rar2goAis
O Frday, we hive anssunced @car2goAustin Aumn, Texss
“cardga cy". W are vary ] o ikt e thearmaidiey L. I Roon ||l M08 Get more traffic with the most popular shanng platform
a1 yo ooy’ e v car ews and information about the new mobility concept. s s s | s
g . Folowy o sustincar2ga com
tuking sbout rease with al moortact réoery r={c{m] ’
deviean Recent Images - il Smiect 3 51
ks Ssehl Lyen devient b promses v s v
arig e 1 e QLMo ou
Aamstordam
You might also want to follow ;
“ G 0O
B Vancouver i You and @carZgoAustin i
) it oo st ke Qe b i Hiie 36 (prweet| or 37w CIEEE w
52 R LifZ-- © ¢ BB - B
Similar 10 @car2goAustin - vew all
. Cardpo lm g i
(=} ‘€arkgn madks 100 &ays of apent Tweets Favorites  Following Fol Lists RudeMechs Riide Mechs  Follow
MRS and 40,000 recitai Th W are an ensembie thextre company based in Austin_
ot et of thar ady bews ) b car2goAustin oo o @ it P ! Get the Gode
Gotta love the parking RT (icodex24. | love #Car2Go 5 ' - g " 4 i
29 Aumtin living the creative life, and pla:
E e @ convenient, but whal else could | park in this space? owly/8Y0GF e A e A
: michaelgmeeoy Uichael UiCoy @ Folu
1P Attorney & Ma Geek
car2goAustin
Create 3 Page @ RT h787. There are over 300 cars in (cars2goAustin - No Following - wew s
A o ook it wonder e See them EVERYWHERE austincar200 com R - R
Gat ek v RES
s  car2goAustin e 0 v
2 Taking a car2go today? Keep an eye out for prize packages from About feb Blog Moble Siatus Jobs Terms Privecy
148 he Hom and 9.9 the True Oklies Chinnel n select veficles! | =108 Adurlaes Susnesses Meon Deiers
car2godustin
Years later, the Shoal Creek trail downtawn to be completed w/ a
530 concrete path bbwn 6th and West Ave. How cooll
v VAV
Compasy Browser Toots
car2goAus ' Absul Us Ol AddThin o
E Interesting. "City of Chicago Employees Ordered to Take the Bus” Contact Fretmn
via 3 suntimes ow BVCIW By
. Logon
car2goAus g6 Austn i
E MNew, "gingerbread man” style full-body scanners headed to Austin
Bergstrom Intermational. Less invasive? ow Iy SULTC

g  car2gohustin
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CUSTOMER OUTREACH

T

€ Email Marketing and Email List Manager... | +

& @ [ € maichimp.com

mam\P Sign Up Free Pricing
(A

MailChimp News:
One Million Users

Feature Spotlight:
New Email Beam

MailChimp just hit a huge Qur new-and-improved Ema

milestone—ane million users. We Beamer allows you ta public

celebrated the occasion with a emails from your mobile dev

gigantic giveaway. any email app. without havir
in to MailChimp

Learn More Learn More

Features

Resources

Support Blog Search Q

Easy Email
Newsletters

‘Someinng Werky in ihe Dessge? Cheek § oul on the web ior it best gossitio v

suppLY GO &

- Guides for .
2 Everything
= "T‘ W' hand Bl wodk Shifng all sur
Pl i wisdom about emad info

A commod, R ———
Vi EMAIL NARKETIME

and daight you, Whether you'Te just
geting started of iryng 1o buld your
ety own MaChimp, we're here 1o

_haip, Learn more a1 MallChimp.com

[POF 1.IMB] - or soe mone ino al Our et

Limited Edition
Propoganda Posters
Dur enitad W e

Sarous Aon of hitn Osericissron com. MasChimp Supply Ca
=5 adicatod by QARG T pocgia WER 1 gaar of e
nevoluion. Coliect them, distribute them, and shout & from the
mofogs. the chime is champ!

0 B mor info of our st

Acquisition
Education
Request

Lists
Campaigns
Templates
Landing Pages

ac4(
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HOMEWORK




CREATE A MARKETING KIT
FOR YOUR IDEA

o Goal: Attract attention for ‘beta’ signups/request for more
iInformation

A messaging stack, delivered through the following vehicles:
* Alanding page for downloading your app on a domain
e A social media campaign with Twitter/Facebook pages
 An SEM/Facebook Ad/Banner campaign (Pick one)
* A newsletter outreach templates
e Post to your blog

acad  thinktiv.



POWS!

WORK TIME




